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Limestone Valley Resource
Conservation and
Development Council Helps
Start New Farmers Market

Thanks to the help of the Limestone

Valley Resource Conservation and

Development Council (RC&D),

Battlefield Farmers Market is growing

by leaps and bounds! 

The market was visualized by the

Walker County Young Farmers

Association, who then approached

Limestone Valley RC&D Council  and

the USDA-Natural Resources

Conservation Service  for help with the

initial start-up. 

Limestone Valley RC&D wrote and

applied for a grant through the Southern

Region Sustainable Agriculture

Research program known as SARE. 

While the grant was being processed,

Limestone Valley RC&D, Natural

Resources Conservation Service and

Walker

County

Young

Farmers

held

two

infor-

mation,

educa-

tion and

orienta-

tion meetings for potential growers,

partners and interested persons. 

Wendi Crager from Cottonmill

Farmers Market in Carrollton gave a

presentation at one of the meetings. 

Her market started the same way just

a few years ago with help from Rolling

Hills RC&D. The information she

brought to Walker County was invalu-

able. 

Walker County Commissioner, Bebe

Hieskell gave permission to hold the

weekly market at the county’s new

Agricultural Center building free of

charge. Limestone Valley RC&D has

handled some of the publicity such as

signage, post-

cards and the

website;

www.battle-

fieldfmkt.org. 

The newly-

formed Market

Board hired

Alex McGregor

as Market

Manager. Alex

has been a real

asset to the mar-

ket with his background in agriculture. 

He has been responsible for local

newspaper and television public service

appearances. 

He has also been personally meeting

with potential growers and vendors to

expand the market. 

The market started in June 2005 with

only four vendors (and over 300 cus-

tomers). 

In less than two months, the number

of vendors grew to 19. On the average,

10-15 vendors participate every week. 

Thanks to all the publicity, the number

of customers has also continued to

grow. 

The mission statement of the market

is to foster land stewardship, good

health and community interaction by

creating an outlet for small farmers to

market locally produced products direct-

ly to the consumer. 

It will provide a foundation for

building partnerships among farmers,

agriculturists, consumers and the busi-

ness community.

Battlefield Farmers

Market will continue to

be promoted as a

source of locally pro-

duced agricultural prod-

ucts, as well as empha-

sizing the cultural and

economic benefits of

supporting local farmers

and eating local fresh

foods. 
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Local Honey stand at the
Battlefield Farmer’s Market

For more information or
directions to the market call

706-638-7739 or visit 
www.battlefieldfmkt.org

Young farm-
ers sell their
corn at mar-
ket.

Limestone Valley RC&D 

706-625-7044
706-638-2207

Coosa River Soil and Water

Consrvation District

The U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs and activities on the basis of race, color, national origin, sex, religion, age, disability, political beliefs, sexual

orientation, or marital or family status. (Not all prohibited bases apply to all programs.) Persons with disabilities who require alternative means for communication of program information (Braille,

large print, audiotape, etc.) should contact USDA’s TARGET Center at 202 720-2600 (voice and TDD).

To file a complaint of discrimination, write USDA, Director, Office of Civil Rights, Room 326W, Whitten Building, 14th and Independence Avenue, SW, Washington, DC  20250-9410 or call (202)

720-5964 (voice and TDD). USDA is an equal opportunity provider and employer.

Alex McGregor,
Battlefield Market
Manager


