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WHAT is a social profile?

A social profile is a summary of personal and community characteristics within a given
geographical area. A social profile presents a clear, concise and easy to understand “snap-
shot” of who and what currently exists at a particular place, whether that place is a farm/
ranch or a community. This “snapshot” describes social information using a table containing
statistical data along with a brief narrative. Where appropriate, the social information is
compared to state, regional, and/or national data.

Social P rofile

· gives you background information that
can tell you how many small scale
producers are in a particular
geographical area.

· helps you to  group producers with
similar characteristics in order to
develop effective and efficient
communication strategies.

· assist you in establishing goals and
measurable objectives for the adoption
of conservation.

· enables you to evaluate your progress
on your performance-based goals and
objectives.

· helps to ensure that small scale
producers are equitably represented in
locally led activities.

· can be used to identify partners as a
source for obtaining secondary data and/
for assisting you in designing and imple-
menting an outreach plan.

· assists in the identification of  barriers
and strategies associated with the
adoption of conservation practices/
systems.

Why do you want to develop a social profile?

A social profile:



What social information is included in a social profile?
(Secondary and Primary Sources are listed on the next page)

Social Information Secondary Source Primar y Source
HISTORY - of the area as it relates to agricultural
development, origin of farming population, and
current conditions.

POPULATION
- By racial and ethnic backgrounds
- Operators by ethnic backgrounds
- Female Operators - full time or part time

NUMBER of farms

TENURE on farm
- as owner
- as renter

SIZE of farm
- number acres owned
- number acres rented

TYPE of operation
- crops
- livestock

GROSS FARM SALES *

NON METROPOLITAN MEDIAN
HOUSEHOLD INCOME *

AGE of operators

EMPLOYMENT
- as full time operator
- as part time operator

PARTICIPATION IN NRCS ACTIVITIES
- Conservation Plan (yes or no)
- participation in locally led activities (yes or no)
- demonstration farms and/or pilot projects in study

          area
- List on Conservation partners (other government
  agencies, non profit organizations, etc.)

11 and/or 2, 6 9

4

4

* this social information should be compared to
              the State and National information
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What social information is included in a social profile?

Social Information Secondary Source Primar y Source

PRIMARY LANGUAGE spoken at home

EDUCATION

AGE OF OPERATOR

3

3

4

Where do you get the information that is to be included in the social profile?

SECONDARY SOURCES

1. Local Libraries
2. Historical Societies
3. U.S. Census of Population and Housing (many web sites have this information, see for

example:   http://govinfo.kerr.orsu.edu/ and http://people.nrcs.wisc.edu/customdata/)
4. Census of Agriculture (many web sites have this information, see for example

http://people.nrcs.wisc.edu/customdata/ and http://govinfo.kerr.orsu.edu/)
5. Process for Indentifying Limited Resource Farmers and Technical Note Release 2.1 -

http://www.people.nrcs.wisc.edu/socsciinstitute
6. Maps from historical records
7. NRCS and/or FSA records

PRIMARY SOURCES

8. Visits to the local field office and/or Field Service Center
9. Contacts with agricultural staff members at 1862 and 1890 land grant universities and/

or non-profit organizations
10. Personal interviews with long time residents

Who would want to use a social profile?

All conservation planners and outreach coordinators could benefit from developing a social profile.

U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs and activities on the basis of race, color, national
origin, gender, religion, age, disability, political beliefs, sexual orientation, and marital or family status. (Not all prohibited bases apply to
all programs.) Persons with disabilities who require alternative means for communication of program information (Braille, large print,
audiotape, etc.) should contact USDA’s TARGET Center at 202-720-2600 (voice and TDD).

To file a complaint of discrimination, write USDA, Director, Office of Civil Rights, Room 326W, Whitten Building, 14th and Indepen-
dence Avenue, SW, Washington, DC 20250-9410 or call (202) 720-5964 (voice or TDD). USDA is an equal opportunity provider and
employer
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Social Sciences Institute
      staff & locations

Frank Clearfield, Director
(see next column)

Arun Basu, Sociologist
Washington, DC
(202) 690-4860
arun.basu@usda.gov

Kim Berry , Sociologist
Greensboro, NC
(336) 334-7464
berryk@ncat.edu

Kevin P. Boyle, Economist
Madison, WI
(608) 262-1516
kboyle@ssc.wisc.edu

Gail Brant, Sociologist
Royersford, PA
(610) 792-9207
gail.brant@po.nrcs.usda.gov

Andrea Clarke, Social Scientist
Fort Collins, CO
(970) 493-5898
aclarke@tasc.usda.gov

James Cubie, Policy Analyst
Charleston, SC
(843) 740-1329
jim.cubie@agconserv.com

Michael Johnson, Cultural Anthropologist
Tucson, AZ
(520) 626-4685
mdjnrcs@ag.arizona.edu

Jeffrey Kenyon, Sociologist
Madison, WI
(608) 265-3646
jkenyon@ssc.wisc.edu

Barbara Wallace, Community Planner
Grand Rapids, MI
(616) 942-1503
bwallace@po.nrcs.usda.gov

For more information about
the Social Sciences Institute,
contact:

Frank Clearfield , Director
Social Sciences Institute
North Carolina A&T State University
Charles H. Moore Building, A-35
Greensboro, NC  27411
(336) 334-7058
clearf@ncat.edu

Visit the SSI Homepage:
http://people.nrcs.wisc.edu/

socsciinstitute

Product Catalog Available

Are you interested in materials that assist you in
implementing locally-led conservation?  Or, are you curious
about the products available from the Social Sciences
Institute?

For a free catalog, contact the Social Sciences
Institute-Grand Rapids.  Telephone:  (616) 942-1503.
Email: ssinter2@po.nrcs.usda.gov


